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Every year, over 4 million young people
reach voting age in the United States.
In our schools and universities, they
will learn to admire socialism and
support the Progressive agenda.

How will they learn to view the world
through a free-market lens unless

we reach out and educate them with
the principles of a free society?
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Mapping FEE’s We constantly ask:
CUSTOMER JOURNEY next lovel of understanding and sharing?

Through our suite of in-person, online,

Donors

evangelists &

Ambassadors

and partnered educational outreach

programs—coupled with our cutting- believers i (T

&
Donation Kits Seminars FEEcon

edge marketing and technology—FEE
. . . N egu‘ars push Daily Book
guides millions of youth every year along Mabie | _E-mail _Downioads  ©24<*

life-changing journeys to discovering . Qo‘o
freedom as a life philosophy. @

prospects
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Understanding FEE’s
CUSTOMEROURNEY

FEE is dedicated to creating valuable experiences and
content on the freedom philosophy to newcomers in
various stages of their interest and understanding. Our
Customer Journey takes these differences into account,
offering students what they value now and offering them
next steps—both inside and outside of FEE—to become

evangelists for freedom.
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The Stages of FEE’s
CUSTOMEROURNEY

N

AN

O1: PROSPECTS

Potential future Evangelists for FEE who
match one of our target outreach markets:

o Attendees at FEE’s one-day programs

o Signups at outreach conferences and events
o Viewers of FEE videos and social media posts

02: VISITORS

Potential future Evangelists for FEE who
spend time with FEE in-person or online for
purposes of curiosity, inspection, research, or
entertainment.

03: REGULARS

Potential future Evangelists for FEE who
habitually return to FEE with varying
frequencies. They take positive actions
with FEE, such as subscribing to receive
FEE updates, enrolling in our programs, or
regularly viewing FEE.org content.

04: BELIEVERS

Potential future Evangelists for FEE who have
confidence and conviction in the “Freedom
Philosophy” as a guide for living well, both
in how we treat others as well as how view
ourselves.

05: EVANGELISTS

Voluntary advocates for FEE and the
freedom philosophy who actively support
FEE’s mission and spread FEE’s message to
cultivate new Prospects and Visitors.




Partnering for

SHARED SUCCESS

FEE partners with dozens

of organizations for content
distribution, co-branded
programs, and lifelong
activation in the cause of
liberty, making your investment
in FEE an investment in the
entire freedom movement.
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STUDENT OUTREACH PARTNERS

FEE partners with student and teacher outreach
groups to engage new audiences through online STUDENT OUTREACH
content, print publications, and in-person programs.

DIGITAL DISTRIBUTION PARTNERS
FEE republishes and shares content from many of the
best sources for pro-freedom writing and video on the

Internet. FEE’s content is completely free to republish Son *INTERCOLLEGIATE

FAITH, WORK
JAITH, WORK STUDIES INSTITUTE

with attribution.

PROGRAM PARTNERS
FEE is proud to partner with many like-minded
groups for both FEE-branded and co-branded

programs, presentations, events, and publications.

CHRISTIAN
LEADERS
INSTITUTE

ITAS

INSTITUTE

DESTINATION PARTNERS
FEE directs students to partners’ content, programs,
and career opportunities for further growth along

their journey toward discovering liberty.
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ECONOMICS IN

ONE DAY

The Essential Workshop for Teaching Economics.

Economics in One Day

PNEKMI."A .

PROSPERITY,
and OPPORTUNITY

1

Economics in One Day is a 3-5 hour
classroom workshop that inspires students
to view individual liberty, economic
freedom, and personal character as the keys
to human prosperity. Since its introduction
in 2016, this workshop has educated over
12,000 students worldwide and has been
translated into nearly a dozen languages.

Online Courses

FEE released our first online course in 2015.
Today, FEE offers 10 free online courses
that have taught over 60,000 students
across the world about economics, law,
entrepreneurship, and U.S. government
from a free-market and individual liberty
perspective.

Classroom Kits

Introduced in 2017, Classroom Kits are marketed
primarily toward high school educators looking
for supplementary materials that introduce
their students to the freedom philosophy.
In 2018, FEE distributed 495 Classroom Kits
nationwide, each including 50 printed and
digital copies of four life-changing texts, as well
as lesson plans and study guides.

Educational Partners

FEE forges strategic partnerships with a
variety of educational organizations to
extend our reach into mainstream culture
and reach millions more young people. Some
of these partnerships include: Boy Scouts of
America, Future Business Leaders of America,
FreedomTrust, Stossel in the Classroom,
National Society for High School Scholars, and
Youth Entrepreneurs, among others.



. ) FEE.org visitors have quick access to FEE’s online
FEE.Org. the Web S Home In 2018, FEE.org library of 150+ eBooks and “Essential Guides,”
hosted over 9.6 million which were downloaded nearly 100K times in 2018.

for FREEDOM nalf of wihich were from

individuals under the In 2018, FEE.org readers
age of 35. spent an average of
: . . 0 2:20 minutes per session
One of the world’s most popular eember e e e FEE 000 ticmon  wmess evns soons  prosmans srne o IS reading FEE materials
most trafficked mon for over 24M minutes

ever for FEE.org with of reading time.

websites for the ideas of freedom, over 11 million users.

FEE.org publishes timely stories

Socialism

The Myth of
. . . 2 : S In 2018, 5.3M
that teach timeless principles, FEE's cutting-edge Scandinay i y ro's un
g g Schooling  Education  Public Schools LSy hebiuan o0l Of FEEorg S Unlque
technology and e oo visitors were new, first-
as well as classic works in a variety marketing allows us to Harvard Study Shows the time users and over 30%
monitor trending topics Dangers of Early School of FEE’s traffic comes

o and articles in real time, Enroliment O o ow from social media.

of d|g|ta| formats. serve relevant content to PlayStation Tax
Frid 018 Shows How

visitors instantly,

and easily guide FEE.org
users along our customer
journey model.
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New
Video Series

in 2019

[FEE presents

invisible
~HANDS

INVISIBLE HANDS
Informative, entertaining videos
introducing economics through credible

arguments, comedy, and puppets

xEdaLumN

REVOLUTION OF ONE
Videos designed to inspire young people
take control of their life, start a business,

and succeed in their career



Audited REVENUE and EXPENSES
REVENUE EXPENSES
SNSEICE $5,029,447 rocravs $4,467,045
NET INVESTMENT INCOME: $703,673 DEVELOPMENT: $951,711

PUBLICATIONS: $38,183 MANAGEMENT: $334,158

ROYALTIES: $42, 974 s

b TOTAL NET ASSETS
— rotaL net assets:  $8,186,066 anoLiasiimes: . $9,169,055
FEE maintains among the highest standards of transparency
and financial integrity, as rated by GuideStar and Charity Navigator.
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FEEin ACTION

FEE President Lawrence W. Reed lectures to 85 high
school students as the Three-Day “Morality of Free
Markets” Seminar at Cedarville University in Ohio.

FEE supporter and former Trustee Frayda Levin celebrates
FEEcon with Michael Strong and Magatte Wade, both
longtime members of the FEE Faculty Network.

FEE Faculty Network member Jeff Proctor presents
to 112 high schoolers at the Three-Day “Think Like an
Entrepreneur” Seminar at University of Denver.

At Vanderbilt University, FEE hosted 89 high school
students at our Three-Day “Economics in the Real
World” Seminar.

The 129 high school students at our Three-Day
“Leadership in Action” Seminar at Emory University
participate in one of the seminar’s interactive sessions.

At FEEcon 2018, Nelson Nash—a longtime FEE supporter
and activist for liberty, free markets, sound money, and
the Austrian school of economics—was awarded FEE’s
coveted Blinking Lights Award.
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Save the date for the third annual

FEECON

June 13-15, 2019

Marriott Marquis | Atlanta, Georgia

Register today by visiting FEEcon.org

Foundation for Economic Education
1819 Peachtree Road NE, Suite 300
Atlanta, Georgia 30309

FEE.ORG




